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NOIDA INSTITUTE OF ENGG. & TECHNOLOGY, GREATER NOIDA, GAUTAM BUDDH NAGAR

(AN AUTONOMOUS INSTITUTE)
Masters of Business Administration (MBA)

EVALUATION SCHEME

SEMESTER- 1
S Types of Periods Evaluation Scheme End Semester
No. Subject Code Subject Name Subject LlT!lplcer! Ta | Total PS TE PE Total Credit
3 WEEKS COMPULSORY INDUCTION PROGRAM
1 BMBAO 101 Organization Behaviour and Desig| Mandatory | 3 | O | O | 30 | 20 50 0 100 0 150 3
2 BMBAO1O ¢ Managerial Economics Mandatory | 3 | 0 | 0 [ 30| 20 50 0 100 0 150 3
3 BMBAO1O0: Financial Accounting Mandatory | 3 | 0 | 0 [ 30| 20 50 0 100 0 150 3
4 BMBAO 104 [nnovation Entrepreneurshipand| . nqaon | 3 [ 0 |0 |30] 20| 50 | o | 100 | o | 150 3
Design Thinking
5 BMBAOQ 1 0] Business Stattics and Quantitative| ..\ o | 2 | 1| 0 30| 20 | 50 o | 100 o | 150 3
techniques for Managers
6 BMBAO 1O ¢ Business Communication Mandatory | 3 | 0 | 0 | 30 | 20 50 0 100 0 150 3
7 BMBAO1O‘ Legal Aspects of Business Mandatory | 3 | O | O | 30 | 20 50 0 100 0 150 3
8 BMBAO 15 ] Enhaning English Communication| Mandatory | 0 | O | 4 | O 0 0 50 0 50 100 2
9 BMBAO 1594 IndustryOrientationand Insights Mandatory | O | O | 4 | O 0 0 50 0 50 100 2
10 | BMBANCO1 Excel Lab (NorCredit) Compuisoryl o1 o 4o | o | o | 50 | 0 | 50 | 100 | NA
Total 1250 25
PLEASE NOTE: -
1 Compulsory Audit (CA) Courses (Non Credit — BMBANCO0151)
a Al Compul sory Audit Courses (a qualifying exam) has no credit.
0 Tot al and obtained marks are not added in the Grand Tot al
Abbreviation Used:
L: Lectur e, T: TuteriTabt, PTAPraeachkhat  ACdes Chhast , PS: Practical
CE: Core Elective, OE: Open El ecti ve, DE: Depart ment al El ecti ve,
MOOCs : Massive Open Online Courses.
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NOIDA INSTITUTE OF ENGG. & TECHNOLOGY, GREATER NOIDA, GAUTAM BUDDH NAGAR
(AN AUTONOMOUS INSTITUTE)
Masters of Business Administration (MBA)

EVALUATION SCHEME
{9a9{mOw

Types of . . End
S. No. Subject Codes Subject Name Subject Periods Evaluation Scheme Semester Total Credit
L|T|P|CT| TA | Total PS TE PE
1 BMBAOQ2(  'ntoductiontoBusiness | 1 qaiory | 3| 0| 0| 30| 20| 50 o |00 o 150 3
Analytics
2 BMBAO2G(Q Marketing Management Mandatory | 3 | O | O | 30 | 20 50 0 100 0 150 3
3 BMBAO2(d Human Capital Managnent Mandatory | 3 | O | O | 30 | 20 50 0 100 0 150 3
4 BMBAO20O Corporate Finance Mandatory | 3 | O | O | 30 | 20 50 0 100 0 150 3
Operations and Supply Chain
5 BMBAO2QO Management Mandatory | 3 | 0 | O | 30 | 20 50 0 100 0 150 3
6 BMBAO 2@ Business Research Methods| Mandatory | 4 | O | O | 30 | 20 50 0 100 0 150 4
MS Excel for Managerial
7 BMBAO 25 Effectiveness Mandatory | O | O | 4 | O 0 0 50 0 50 100 2
8 BMBAO 2 g Fersonal Gé?i%rlj"ert‘tge and Busine - ndatory | 0 | 0 ol o 0 50 | 0 | 50 | 100 2
9 BMBAO2§5 Introduction to Tableau Mandatory | 0 | O | 4 | O 0 0 50 0 50 100 2
Managerial Personality Compulsory
I
10 BMBNCO 2 Development (Non Credit) Audit 0O|0(4] 0 0 0 50 0 50 100 NA
Total 1200 25

PLEASE NOTE: -

Compulsory Audit (CA) Courses (Non Credit —- BMBANCO0251)

a Al Compul sory Audit Courses (a qualifying exam) has no credit.

0 Tot al and obtained marks are not added in the Grand Tot al

Abbreviation Used:
L: Lectur e, T: Tutori al, P: Practical, CT: Cl ass Teesrt ,EXTAm. ,Teacher
CE: Core Elective, @QERrOpreem t BRIl e Etl iewcd ,i VRE: PlEe Practi cal End Semest
MOOCs : Massive Open Online Courses.



GREATER NOIE2A1306

(An Autonomous Institute)
School ofManagement

\l NIET NOIDA INSTITUTE OF ENGINEERING AND TECHNOLOG
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t NBBS |j dzZA A A 1 STa2 ant{ dem@ S@dinent , Human Resource Management,t Lesa

2dz2NBES hThdS®Owj@Stive of this course is to understand the iha
devel opment .

CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)
CO1 |Demonstrate a sound understanding of the prominent theories, concepts and models that are used to underatgnel ¢ (K4)
humanbehaviorin organizationsas well as an appreciation of their implications for practiaiagement
CO2 |Apply conceptual knowledge of theory and models relevant to leadership, teamwork and group functangisgizations (K3)
CO3 |Display a working understanding ofganizationss institutions including issues of structure, powetitics and conflicts. (K2)
CO4 Demonstrate a welleveloped understanding of thieganizationatlesign features that influence effectiveness and the (K3)
contingencies that impact on the structurergfanizations
CO5 [Solve applied problems relatemlorganizationathange, and to identify appropriate management strategies. (K4)

Syllabus




- Lecture Practical/
lf\ln(;t I\/Il\loaflng]lee Topic covered Pedagogy Required Assignment/ M aCOin
(L+P) LabNos pping
Individual  |Fundamentals of Individu@ehavior, Discussion, Personality Field Project for
Behavior Personality, types of Personality, Big5  |test, and Perception te Psychometric
Personality model, Perception and Attitude 5 Assessment of
1 employees from three Cco1
different verticals (Ex
FMCG, Apparel,
Electronics Etc.)
Motivation |Process, Types and Theories Case study
4 co1
Leadership |[Leadership styles, Trait theory, ManagerialLeadership games, rol Group Exercises to
grid, Leadership Situational model plays 4 identify current readirss CO2
for Leadership and
desired leadership skill
2 |Teams and [Team building, Tuckman model of team |Team building activitie Outbound Team buildin
Interpersonaldevelopment, Group decision making, activity through
behavior Transactional Analysis, Johari window 5 Management Games, CO2
Icebreakers and
Energizers
Power and |Definition and Bases of Power, Power tactCase study
Politics Organizational Politics, Impression 4 COo3
management
3 Conflict and |Types of Organizational Comdt, Conflict  [Simulation, Role play
Negotiation [Resolution, Negotiation 5 CO3
Organization|Different organizational structures, Guest Lecture Group Presentation on
structure andDelegation of Authority, Centralization and Organization Structure
design decentralization, Line and staff organizatio 4 Organization from CO4
Contingency appiach to Organizational different industries
design (advertisement, public
4. sector, multinational)
Organization|Elements of Organization cultureul@ure  |Student Panel
culture and |person Compatibility, Dimensions of Discussion on 5 CO4
climate Organization climate, Developing favorabl{Organization Culture

organization culture and climate




Organization|Approaches to manage organizationarue|Simulation, Role play,
Change and |[Change Agents, Kurt Lewin model of chanGroup activity on 4 CO5
5. Development Problem Solving
Interventions
Total 40
¢SEG0221 4
{ NJ . 221 5S84l Afa
1. Robbins, S.SRnglhuddgedniTz.ak.i,6NalP.etngsaowni Pulr®BEdi teoral |
2. Fred L'OtbansBathiadiMolGr aw Hi | | Book Company.
WSTSNBYyOS . 221 a
{ NJ . 221 5S0FAf A
1 St even L,.MaMgSRame ViBinmd&h s 0o wRanii Bathiadid atua Mc Gr aw Hi || Poutb

Edi tPia@rmr r2b0a2c2k

Links(Only Verified links should be pasted here)

1) https://onlinecourses.nptel.ac.in/noc22_mg78/preview
2) https://www.youtube.com/watch?v=QJAv6674_Sw



https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Steven+L.+McShane&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Mary+Ann+Von+Glinow&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_3?ie=UTF8&field-author=Himanshu+Rai&search-alias=stripbooks
https://onlinecourses.nptel.ac.in/noc22_mg78/preview

GREATER NOIE2A1306

(An Autonomous Institute)
School ofManagement

\' NIET NOIDA INSTITUTE OF ENGINEERING AND TECHNOLOGY
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t NBBS |j dzZA & A G Ssu2pD | § dDhaa$ @i NWanagement, Planning, Demand Foreca

2dzNAR S htheaSPwrdpSse of this course is to apply micro economi
explaining how tools of stanfdarculpai eeat teevoarlgulatteenpbéblkeempt aye
choose among alternatives.

CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)
Understand the concepts of Managerial Economics t@reti&ctive business decisions under conditions of risk and (K2)

Co1 :
uncertainty.
coz lUnderstand the | aw of demand & supply & their el ast (K2)

CO3 |Analyze production concepts, cost concepts and their impact on business decisions. (K4)
CO4 |Analyze pricing decisions under the different market structures. (K4)
co5 Evaluate various theories of the firm and how they affect the business decisions. (K5)

Syllabus




Analysis

scale.

Studies

_ Module _ Lecture Practical/ cO
Unit No Name Topic covered Pedagogy Required Assignment Mapbin
(L+P) LabNos pping
I _ Di scuss the
nNteraestioy i hi
Basic Definition, Nature and Scope of sessions, Respons I b i
Concepts of EconomicsMicro Economics and Macrolg ui z, pres 3 pours Managerial col
. Managerial Economics, Managerial Economicsandicg s e St udi taking the
Unit 1 Economics [relevance in business decisions. particul ar
Basic
;:rc])gcepts Fundamental Prinples of Managerial
— Economics Incremental Principle, | ntteirae cl
Principles E”.ndamentaMarginal Principle, Opportunity Cost s e ssi on s
r|nC|pIesofP. inle. Di ting Princiole. C ' 5H
Managerial rinciple, Discounting Principle, Concey _ ours co1
Economics of Time Perspective, EqiMarginal presentations & Casg
Principle, Utility Analysis, Cardinal UtilityStudies
and Ordinal Utility. Case Studies.
Theory of Demand, Types of Demand. Explain the influence of
Determinants of demand, Demand Price Elasticity of dematr
Function, Demand Schedule, Demand I nteracti\ on decision makig of a
) curve, Law of Demand;xceptions to the _ particular firm.
Unit 2 law of Demand, Shifts in demand curve® € S S 1 0N S,
Demand |pemand  |E'@sticity of Demand and its mgasurele deo Casce
and Analysis Prlce. E]astmty, Incom.e.EIastlcny, Arq Scenario & 8 Hours CcO2
Supply Elasticity. Cross Elasticity and Advertisil _
Analvsi Elasticity. Uses of Elasticity of Demand{T€ c hni que,
ysis ) . .
managerial decision malgnDemand
forecasting meaning, significance and
methods. (Numerical Exercises) Case
Studies
Unit 3 Production concepts & analysis; | ntteirae c | Analyze the production
. |Production Production function, Types of productiols e s s on s , Cost decisions of a
ProductlonA Vs function, Laws of production: Law of 5hours |particular company. COs3
and cost nalysis diminishing returns, Law of returns to [presentations & Case




Cost concept andhalysis: Cost, Types 01I nte r actiy
Cost & costs, ost output relationship in théaert ° €S S 1 0NnS, CO3
Revenue |run. Cost output relationship inthe Lond=i €1 d Pr oj  5hours
Analysis run. Estimation of revenue. Average tati & C
Revenue, Marginal Revenue. Case sty(Presentations ast
Studies
Unit 4 Perfect and Imperfect Market StructuregCase Study 8 hours |Describe the
Market Perfect Competition, features, characteristics of a
Market |t ctures determination of price under perfect perfectly competitive CO4
structures competition. Monopoly: Features, pricin| market. Explain giving a
under monopoly, Price Discrimination. reaklife example.
) The Firm in Theory and Practiee Interactive classroon 6 hours |Evaluate econori
Unit 5 Economic Theory of the Firm The sessions, discussion theories of firm in detail.
- . |Economic |BehavioralTheory of the Firm quizzes, assignments Do theseapplyin firms in CO5
CONOMIC I Theory Managerial Theories of the FirmProfit nowadays?
Theory concepts & analysis Game Theory and
Asymmetric Information. Case Studies.
Total 40
¢tSEG062217 &
{ NJ t 221 580 At
1. Pindyck, Rub‘MntebdEcbabdamar¢sROR.1¢ )
2. Sal vat‘Mapag®r i al Ecphemacd : WkPrli h@k Her Apphi ed2®R2ohyg Press
WSTFSNBYOS 221 a
{ NJ & 221 5Sal At

Baye,

M.

, “Ma rParg enrcieag | JeconomitMc GrAddw(bDals i enéd s )s

strategy




2 Dwi vedi“MamadNer i al Eiolnasni Rsbd(d7legt i on.

3 Var shney & “Mahagbwaal’S&EcbaoChand.

Links(Only Verified links should be pasted here)

1)http:// nptel.ac.(limt/rcodiuvstagdet itkd QNEEE®S/oIni Cc s
2)http:// nptafh0oaol100btoympentry of Demand
3)http:// nptel.ac.i(Rrecouc)seBrildiOn®1005/ 38



http://nptel.ac.in/courses/110101005/1
http://nptel.ac.in/courses/110101005/38

GREATER NOIE2A1306

(An Autonomous Institute)
School ofManagement
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Course ObijectiveTo understand and provide working knowledge of accounting concepts, detailed procedures & documentation i
financial accounting systems, and the framewdrkooounting systems.

CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)
CO1 |Understanding accounting concegsnciples, and terminologies. (K2)
CO2 |Comparing Ind AS and IA8nd preparations of journals and ledgers. (K6)
CO3 |Understand and preparing the final account and its application in the business organization. (K6)
CO4 |Applying knowledge gained in financial statements for analysis of statements. (K3)
CO5 |Understandrad creation of a Cash Flow Statement. (K6)
Syllabus
_ _ Lecture Practical/ cO
Unit No |Module Namg Topic covered Pedagogy Required| Assignment/ Maonin
(L+P) LabNos pping




Unit 1 Introduction of Overview of Accounting, Usrs of
Accountin Accounting, Accounting Concepts Classroom discussiol 3 Hours
g Conventions. _
o Application-based
Meaning : : - assroom assignment on Cco1
and Scope |Accounting Book-keeping and Accounting, Principlip r e s e ICa s te balancing of accounts
of Equation of Accounting, Basic Accounting study 5 Hours
. q ' terminologies, Accoummig Equation.
Accounting
International Accounting Principles anc
Standards; Matching of Indian AccountClassroondiscussion ,
Unit 2 IAS and AS Standards with International Accountin{Presentation 3Hours Assignme nt
Standards. co mlp aratiwv
Mechanics anal ysing
of _Double _en'_try Systéresent at i AS CcOoz2
Accounting [Journal, Ledgerd O urnal i zing of tijdeos & Hours
and Trail baland| eqger posting and Trial Balance & [cas e St udy
methods of Trial Balnce.
Final Accounts [Preparation of final accounts, Profit & Classroom Pract b ca I
(P&L Account) |Loss Account C.a se study 6Hours gu estions
Unit 3 ' Videos. arithmeticg
of account
Final Final Accounts i Classroom o
Accounts (Balance Sheet‘B al ance &usgnerts. Wi tlcgse st ud y 4 Hours
’ Videos.
Presentat.i _—
Income . . Application-based
; Analysis of Income Statement Assi gnment 4Hour :
Kmtl“ o Statement y Videos g ours questions to make a
nalysis 0 comparative study of
financial Out Bound financial statements o co4
statement  |Trends Anal SicTrend Analysis of and its ApplicationsiPr esent at i 3Hours lselected listed
YSlSvarious sectors ASssi gtn me n . fi
Case study companies of industry
Unit 5 Cash Flow Cash Flow Statement: Various cashanCl assr oom 4 Hours Application-based CO5
Statement non-cash transactions, Presentation guestions to make a




Cash Flow . . comparative study of
Statement |Preparation of The flow of cash, the difference betweP r e s ent at | cash flow statement d
Cash Elow cash flow and fund flow, preparationofCas e st udy 3Hours WO companies of an
Cash Flow Statement and its analysis. |Videos ) P y
industry.
Total 40
¢SEG06221 a
{ NJ 221 5S0FAT A

1. Ma h evaln i

S. N &MatRadyhawmareid HAW &.alsttamcldi ti on 2018

2. [Maheshwari S. N &Maheusnhtwanrgi fRViKkBlitsha gdinz2a bn

3. |T. S. GtDeowall'es ,Entry
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Links(Only Verified links should be pasted here)

l1)htt ps:
2)https:
3)https:

/1
/1
/1
HAhttps: [/

S

aachiwkecaopteks/ 110/101/212101021131/
www. hi ndawi .com/ journal
www. yout ube. awom/ wat ch?v
www. yout ube. com/ wat ch?v

/[ cin/ 2022/5922614/
bpsDDNkp1lZ
Rpa_ UAcil eU



https://www.hindawi.com/journals/cin/2022/5922614/
https://www.youtube.com/watch?v=bpsDDNkp1Zw
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CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)
CO1 |Develop an innovative mindset, problamlving skills and creating value prospects (K6)
CO2 [Evaluate the value proposition to raise stgus. (K5)
CO3 |Analyze the user needs to define the right problem. (K4)
CO4 |Generate ideas for solving problems and creating prototypes. (K6)
CO5 |Analyze the test results of prototypes and refine their offering as per the user needs. (K4)
Syllabus
_ _ Lecture Pracical/ cO
Unit No [Module Name Topic covered Pedagogy Required Assignment/ Mabbin
(L+P) LabNos pping




Unit 1: |Innovation Innovation, Innovation Management|Classroom discussion, 4 Hours |Select an COo1
Innovation Innovation ecosystem, Strategic videos, Case industry/product and tid
& Foresight Renewing innovations out the innovative
Creativity |Creativity Creativity, Creative Culture, FosterinClassroom discussion,| 4 Hours |methodology/innovatiof Cco1
creativity, Creativity vs Innovation. |videos used.
Unit 2: |Introduction to |Entrepeneurship: Types of Classroom discussion, 4 Hours |Classroom presentatior CO2
Entrepren |Entrepreneurshientrepreneurship, Theories, Forms qvideos, Case and report of the visiteg
eurs hip Business Ownership, Appraisal of industry
Business Idea
Entrepreneurial |Creating Businesilodels, Value Classroom discussion,| 4 Hours CO2
Mind -set Proposition, Regulatory compliance |videos,
starting and managing business,
Schemes & Agencies fostering
Entrepreneurship
Unit 3: |Introduction to |(Introduction to design thinking, Classroom discussion, 4 Hours |Students will be allotteq COo3
Design |Design ThinkingTraditional vs Design thinking Histor|videos with the project in a
Thinking: of design thinking, Principles of desij group. This project
Empathy thinking should be based on ar
and Define[Empathy & Empathy and Empathy Tools, Probl¢Classroom discussion, 4 Hours |-time pioblem statemen COo3
Define Statement, Design mindset, Wicked |videos, Case
problems
Unit 4: |ldeation Idea Generation, Techniques of idegClassroom discussion, 4 Hours |Ongoing project allotted CO4
Ideation generationHow Might We & 5 Whys|videos. during 3rd Unit.
and Metaphor & Mind map
Prototypin|Prototyping Prototyping & Tools, Refinement, |Classroom discussion,| 4 Hours CO4
g Minimum Viable Prototype videos, Case study
Unit 5: |Concept of Need of TestingTesting of design wiiClassroom discussion,/ 4 Hours |Closure of allotted CO5
Testing |Testing people, Testing mindset, Conductingvideos, Case study project and presentatio
usability test of tested prototype /
Testing Method{Testing scenarios and methods, Classroom discussion,| 4 Hours |solution. CO5
Observation and shadowing methodyvideos, Case study
Validation
Total 40




{ NJ . 221 5S0FAf A
1. Druchnenrovati on and’PFEnRftepe@e@R2&aur ship
2. |[Khanka“C$ea¥%i wmintowadandonl in"EatrapréEmand s&i pons. 2023
3. |Jauhari V.l nBbovsah ao nSQkaf noar g@le0medn t
4. |Soni DeRB.i gn Your Thinking: Thes Mfady@&t ésxoo BdReimpgeutizd 2a20hd Sk

WSTSNBYOS . 221 a

{ NJ . 221 5S80FAta
1 Asgary Nader HEnt Magpremeur®EshiAp, I nnovation and SUayhona
" |[Lt.d 2020
5 Martin ‘RhgegemdDek.i Busi ness: Why Design ThinkKiHagvias dt Be sNea.e
" [2019

Links(Only Verified links should be pasted here)

l1)https:// www. yout uvb¥eNvwsn/ wat ch?v=rLA
2)https:// www. youtube. com/ watch?v=MdNNGf oxrgA
3)https:// www. youtube. com/ watch?v=TszOUpuVA38
4)https:// www. you-edbBeNcdmqmOWat ch?v=



https://www.youtube.com/watch?v=rLA-vVLNvws
https://www.youtube.com/watch?v=MdNNGfoxrqA
https://www.youtube.com/watch?v=TszOUpuVA38
https://www.youtube.com/watch?v=-ed7hNj8qOY

NIET

GI‘EEI‘L’EI "\mda

GREATER NOIE2A1306

(An Autonomous Institute)
School ofManagement

2

NOIDA INSTITUTE OF ENGINEERING AND TECHNOLOGY

{ dz0 2 S O (Busikesk SVAISts & Quantitative Techniques for managers [1¢1t coman 6
[ dzo 2 S OBMBAOBR S Y I LILX AOFo6tS my! 5!
t NBBS lj dzA 4 A G S AXFE A {x dzZ8 EGADEVOEA O
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met hods to address business challenges and make i nformed dec.i
CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: f 22)
Knowledge
Leve(KL)
CO1 |Understand thebasicconceptsof fundamentalofbusinesstatisticsandits rolein descriptiveanalytics (K2)
CO2 |Apply Correlationand Regressioranalysisinto businegproblemsandtheirimplicationon Businesgperformance (K3)
CO3 | Evaluating basic concepts of probability and perform probability theoretical distributions (K3,K4)
CO4 | Gain a comprehensive understanding of Operations Research principles, methsdalajapplications, including linear| (K3,K4,K5)
programming and duality, to solve complex business problems and optimize decekony.
CO5 | Master various methods for solving transportation and assignment problems, including the North West &sin€ost, | (K3,K4,K5)
VAM, MODI methods, and the Hungarian Algorithm, to optimize resource allocation and detiaiong
Syllabus
Lecture Practical/
Unit No h&o££f Topic covered Pedagogy Required | Assignment/ MaCOin
(L+P) LabNos pping




Introductionof statisticsMeasures of
Centraltendency- Mean,Median,Mode,

Bgslzrll tive Introductionof |Quartiles Measure®fDispersion- Range, |Classroom discussion 8 Hours Appt))lg:saet:fn co1l
Anal tFi)cs statistics Inter quartile range, Mean deviation, Presentation assianment
y Standard deviation, Variance, Coefficient 9
Variation,Moments,SkewnesandKurtosis.
. Ranwet hkokda Pk ar €orf §i 4 Hours
Correlation . .
Analysis: ofCorr ed malri oopnedrCtoir & | |
Unit 2: ' - . : -
Predictive FitoBReggr essamad Li \,Iassroor_n discussion Application CO2
X . . . [Presentation based
Analytics Regression || nt er pa fRe s uPlirtosp, eorf t | fAssignment 4 Hours assignment
Analysis: Regr eGzea fofnacReinati o
bet wReegnr easms@ onel at i
Theory of Probability, Addition and
Unit 3: Multiplication Law, Bayes Theorem, . : Application
Probability |Probability RandomVariables, DiscretandContinuous (P:Iriferg;)argoorl]lscussmn 8 Hours based CO3
Theory RandomVariables, Probabilitjvass assignment
function, ProbabilityDensityfunctions
Unit 4: Nature Definition and characteristics of
Operations Operations Research, Phases of OR
Research_ . problem approat, Models of OR , Scope Classroom discussion Application-
Introduction \Operations  jand applications of Operations Research 5.ccantation 8 Hours based CO4
& Linear  |Research Mathematicaformulationsof LP Modelsfor assignment
Programmin productmix problemsgraphicalandsimple
g Problem methodof solvingLP problems, Duality.
Unit 5: Variousmethodsof finding Initial basic
Transportati feasiblesolutionrNorth WestCorneMethod, Classroom discussion Apolication
on Problem |Transportation |LeastCostMethod& VAM Methodand . : PP
PresentationPractical 8 Hours based CO5
& problem MODI Method. i i
: : _ _ guestions assignment
Assignment Assignment Problem: HungarianAlgorithm
Problem andits applications.
Total 40




{ NJ . 221 5S0FAf A
1. |G C BBusii,nes s TATAt McHKsinlZha ed,
2. |[ChandrasekaranSt®&atUmapiac yRHbri L &@nageg s i on
3 |Davi sPéRBRwmgi,ness Stat'Oxfocd using Excel
4 |Ken BiBaskness" Wbt ayiSthdead
wWSTSNBYOS .221a
{ NJ . 221 5S0FAf A

1. |Levi RRudfiSh ati sti cs "PerarRMamaege ment

2 |Newbol d, CafrStsdtnics Thor nBysi hReasrGammdedEconomi cs

Links(Only Verified links should be pasted here)

l1)htt pswww. youtube. com/ watch?v=Vnj AxXAkKk | 6E
2)htt ps:// www. youtube. com/ watch?v=coyMQKTdhx38
3)https:// www. youtube. com/ watch?v=glWaelLhG8rIQ&l i st=PL300dEV



https://www.youtube.com/watch?v=VnjAxAk_j6E
https://www.youtube.com/watch?v=coyMQKTdhx8
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CourseOutcomes(CO)
Couse outcome:After completion of this course students will be able to: 229
Knowledge
Leve(KL)
CO1 |Understanding the fundamental concepts of business communication (K2)
CO2 |Student will be able to demonstrate appropriate body language and apphytaties skills. (K3)
CO3 [Student will be able to develop effective business writing skills. (K3)
CO4 |Students will be able to create an impressive CV and develop interview skills. (K6)
CO5 [Be able to understand cross cultural values and importaatiaign skills. (K2)
Syllabus
Lecture Practical/
Unit No I\/Il\loa(ljmulg Topic covered Pedagogy | Required Assignment/ M aCOin
(L+P) LabNos pping




Unit 1 Communication process, Importance, Ty
_ of communication, barriers to PPT/Class Cadased as CO1
Basics Of_ Introduction  |communication, Strategies for effective |discussion/ cases/| 7 Hours
Communic communication. short clips
ation
Body Language, Exp
Non Verbal and persona | space PPT/discssion/
communication cases/ short clips | 3 Hours
) , Planning, Designing & delivery of PPT/discussian
Unit 2 SP;ﬁlséentatlon presentation, Structuring presentation, Ucases/ short 2 Hours
Oral of Audio Visual tools. clips/Roleplay Preparing é CO2
Communic a topic of
ation _ _ _ _ _ PPT/discussion/ front of cl
Effective publigOvercoming fear of public speaking, cases/ short
speaking Elements of effective public speaking. |clips/Roleplay 4 Hours
Suppose t haég
asked by vyd
prepare agé
Unit 3 Internal Writing memos, Agenda, Minutes of the |PPT/discussion/ AHours Meeting ang
_ Communicatiormeeting, Notice, Circulars. cases/ short clips compil e mir
Effeptwe same meet i co3
Business bot h
Writing '
Write a per
to your cli
Business letter\vr i t i n g rout ettt a(PPT/discussion/ them on ney
andReport Report format s cases/ short clips/| 4Hours £ di t i onmof
writing Lab practice collection
your store.




PPT/discussion/ Ap P I 'basedr Co4
CV writing Preparing CV cases/ short clips/| 2Hours @S ST gRmepaf
Lab practice resume for
. Grou PPT/mock GDs/ Appli-basedr
Unit 4: Discupssion GD structire, guidelines, strategies short clips/ Role | 4Hours @S S1 gnment
Communic play/extempore
ation for Create a video of your
employmen Role Play in a groups o
t Interview etiquettes, preparing common |[PPT/mock gle(; ci:rlfi:]ntei{]\gew—
Interview skills interview questions, overcoming intervieyinterviews/ short 4 Hours imgortange of right
challenges clips/ Role play attitude, body language
and creating the right
impression in interview
Unit 5 PPT/discussion/
Cross Cross cultural junderstanding cross cultural values, cRaslesllsh/ort cllps( 3 Hours A | isbatiedr
communicationCultural intelligence and etiquettes o€ piayl scenarif PP
cultural building/ Story assignment CO5
communica telling contr acitom e
tion and PPT/ experiential
negotiation |Negotiation  |Negotiation styles and approaches., ZOFlearning/ Roleplay/ 3 Hours
skills skills and NUDGE factors video clips/ story
telling
Total 40
SEGo221 4
{ NJ | 221 5SalAta
1. Locker, K., Maclli EwjicanBokKipAgbeCqoBuu GirHaaltli oBhR2W2a3t i o n .




2 . Jain, N.S'EMbkberye Busi ke s Gita vwrhu reidalx2alt 0 o n
WSTSNBYyOS . 2214
{ NJ | 221 5S0FAf A

1. Gd fey
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Lehman, Duf‘Besiene S nG@aAmlBroiud ént iAen 4 8 o lMeansstpeercnt i Greensg a g e
2nd edDtbon,

L e g

Links(Only Verified links should be pasted here)

l1)htt ps: /
2)https:/
3)https:/
4)ht tysut
5)ht tysut

/] youtu. be/ ZB_St skQt ac
/| youtu. be/ BpP_t OZAPj g
/| youtu. be/ TwZ7Lgr PWRO
. be/ 860Lt RXP3rw
. be/ eHZdnl dGul s



https://youtu.be/ZB_StskQtac
https://youtu.be/BpP_tOZAPjg
https://youtu.be/TwZ7LgrPwR0
https://youtu.be/860LtRxP3rw
https://youtu.be/860LtRxP3rw
https://youtu.be/eHZdnldGuls
https://youtu.be/eHZdnldGuls
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CourseOutcomes(CO)
Couse outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)

CO1 [Understanding of the Law of Contract Act, 1872. (K2)
CO2 |Develop a basic understanding of the Law of Partnership and Sales and Goods Act, 1930. (K6)
CO3 |Understanding of provisions of the Companies Act, 2013 concerning incorporation and regulation of business orgar (K2)
CO4 |Understanding of provisions of The Negotiable Instruments Act,1881. (K2)
CO5 |Understanding and applyinge provisions of the Consumer Protection Act, 2019 and Cyber Security. (K3)

Syllabus




Lecture

Practical/

Unit No l\/ll\loaflng]lee Topic covered Pedagogy | Required Assignment/ M aCOin
(L+P) LabNos pping
ContractDefinition, essentials and types of
Law of contracts, deflnlthn ano_l es'sentlals_ of 0ﬁerPPT/discussion/ Case based analgsand co1
Unit 1 Contract acceptance, consideration; exceptions to tcases/ short clips 4 Hours Presentation
The rule, no consideration, no contract, doctrin
Contract privateof contract
Act. 1872 , _ Discussion,
’ Capacity to Capamty to co_gtract_, cgnse(;\t and free Assignments, Quiz Case based analysis af
Contract consent; consideration; void agreements, |-, o sy dies 4 Hours  |presentation
quasi contract discussions
The I ndian ParEsees
Law of el ement s o-fRiRarntsn el
Partnership Li abiliti eDi sosfo |Puatrit(PPT/discussion/ 4 Hours Casebased analysis an CO?
Act, 1930 Partnership cases/ short igds Presentation
Important latest amendments.
Unit 2 Sale of Goods Act,
Law of agreement to sell
Sale of Sale of Goodswar r ant y odt i t s8et gPPT/discussion/ 4 Hours
Goods Act, 1930 emptrarghts of unpali dcases/ short clips
Importantlatest amendments.
Essentials, charact
Formationof COmMpani es, steps i Nppyyiscussion/ 4 Hours
Company Memorandum of Association, Articles of caseshort clips
Association, prospectus.
Unit 3 Directors: appointment, power, duties and|PPT/discussion/ Case based analysis af
Companies AbOUt liabilities, meeting and resolutions: types gcases/ short clips | 2 Hours |Presentation Co3
Act 1956 |Directors meetings.




(Amendme Audi tor: appoint me
nt2013) |\pout Auditorfmo des  of wi ndi nlgnpuop 3 Hours
atest amendment s.
Basic Meaning and Definition of Negotiable
understandin Instruments: Characteristics, Cldgsition of 4 Hours
of Act gNegotiable Instruments, Promissory Note
Bill of Exchange v/s Cheque.
_ Meaning and Definition of Negotiable
Unit4:  |°2SIC . [Instruments: Characteristics, ClassificatiorppT/giscussion/ Case based analysis aj
The of Act Bill of Exchange v/s Cheque.
INegOﬁable Parties to Notes, bVideo 4 Hours
nstrument i
 Act.188] |SPecific on di shonourst anrqomPresgntat
’ provisions ;t Iu di Iils (
ol e a\y
Def i ndAtiimsnsand obj eqd
Consumer |protection council S|lbpT/discussion/
Unit 5 Protection ACtp e n a | t ileast ifoonr. vQoencsticases/ shortclips | 4 HOUrS
2019 (E Commerce) rule 2
The
Consumer Cyber SecuriReronlad\ Case based analysis al e
Protection Protection Ivportant |2t Presentation
Act, 2019 .
Cyber Securityamendments.
3 Hol
Total 40
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1. |[Kechal, M. C., "BuKurcedval Leyi skeé@Vilbas fPubMashig@@OHo use (

2. |[Pathdkegal Aspec'tMz GofawB®2i2rdess

3. [Maheshwari, SarNBuysi& dkash eRehgw I''ldit mg & a FFu @ lmie svdolr k8 Hous e
Links(Only Verified links should be pasted here)

l1)https:// www. youtube. com/ watch?v=WETODmMPQ_1Y

2)https:// www. cl as s c efnumndd mednoengl &lspa diss (- BTF A m

3)httpesbfiinemia. i ndi at i nroefsst.-a mwigm/ Hgek o gdt Heeo o o-bmhd o la é

4)https:// sami-crst hegdpain/ article

5)https:// www.theeconomic$%4 ournal .com/article/view/ 16/ 2



https://www.youtube.com/watch?v=WET0DmPQ_IY
https://www.classcentral.com/course/swayam-fundamentals-of-legal-aspects-of-business-22987
https://timesofindia.indiatimes.com/blogs/voices/role-of-start-ups-in-the-growth-of-the-economy-in-india/
https://samistilegal.in/article-on-startup-india/
https://www.theeconomicsjournal.com/article/view/16/2-1-4
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2dz2NBES hEWBSOoe@dEnglish proficiency to at least Intermediat e
communication skills for the workpladepaondegsowindaeé GQrawnihng i
CourseOutcomes(CO)

Course outcomeAfter completion of this course students will be able to: 229

Knowledge
Leve(KL)
CO1 [mprove proficiency in English.
CO2 |Demonstrate improved verbal communication skills for thekplace.
CO3 |Participate in the placement process with confidence.
Syllabus
Lecture Practical/
Unit No I\/INo;in%Iee Topic covered Pedagogy | Required Assignment/ MaCOin
(L+P) LabNos pping
. T Greet and t ake ||includesaudio I ncorporat g
Il_r;t\(/eglai:juons T Induoi ng ones el f|visuallearning of 2 video. co1
' 1 Conversations i nlsituational Role — play (record)




T Tel ephone conver

Outcome: Students will know how to meet,
greet, and strike a conversation.

interactions.

Networking and Icebreaker Activities
Obj ecltoi feo:'st er net wd
create a comfortabl
itneractive i cebreak

Outcome: Participants will engage in
meaningful conversations, build comtiens,
and create a positive networking atmosphg¢

Collaborative
exercises and
challenges to
facilitate learning.

Gamification

CO2

Play Acting

Objective: To develop communication skill
by engaging in spontaneous conversationg
role-playing indifferent situations

Outcome: Participants will demonstrate
effective communication, active listening, &
adaptability in various scenarios

Includes
performative use ¢
communication

skills through role

playing.

Stage performance
(record)

CO2

Interactions
Level 2:
Introducing the
vocabulary and
sentence
structures of
polite
conversation

VVocabulary Building

Objective: To emphasize the importance o
courteous words and tone while
communicating.

Outcome: Students will use better vocabul
and manney in conversations

Audio-visual aid fo
vocabulary buildin
and understanding
of sentence
structure.

Through audievideo
clips

COo1

Presentations (Individual/Group) on topics
of choice

Objective: To deliver a clear and engaging
presentation.

Outcome: Improved presentation skills and
effective communication.

Podcasbased
learning covering
varied storytelling
and informative
narratives.

Group activity utilizing
podcast type recording

CO2




Group Discussion

Objective:To develop effective
communicabn, listening, and critical
thinking skills through engaging in group
discussions

Outcome: Participants will actively
contribute to discussions, express their
thoughts coherently, and consider differen
perspectives

Group activity to
foster skills of
persuasion, and
discussion.

Group activity

CO3

Debates
Objective:To improve persuasive speaking
critical thinking, and argumentation skills
through engaging in formal debates

Outcome: Participants will articulate their
viewpoints, construct logicarguments, and
engage in respectful debate

Video-clip-based
learning followed
by practice.

Video clips of great
debates to be shared fi

CO2

Communication and Cinema
Objective:To observe various aspects of
speaking- pronunciation, tone, intotian,
pitch and pauses in various movie clips

Outcome: Participants will understand
articulation of various sounds and
demonstrate full range of expression in
communication.

Impromptu Speaking
Objective:To enhance spontaneous thinkir
guick decisioamaking, and effective
communication skills through impromptu
speaking exercises

Outcome: Participants will delier coherent
and engaging speeches on given topics w

Includes movies
and shows to be
observed and
discussed.

a limited time frame

Display movie clip fron
montage of movies like
My Fair Lady, English
Vinglish.

COo1

Tr ai ner t o
how to t Isinr
feet .

JAM sessions (to be
recorded)

CO2




SWOT Analysis
Objective:To enable the students realise a
identify their professioal strengths and
weaknesses.

Outcome: The students will be able to
improve the skills which they lag in.

Sharing achievements
and awards

CO3

Mock Job Interviews

Objectives: To improve interview skills,
communication, and seffresentation in a
simulated job interview setting

Outcome: Participants will demonstrate
confidence, effective communication, and
interview techniques necessary for succes

job interviews

Mock interview
simulated session

Simulated exercise

CO3

Total

48

¢SEGo0221 4

{ NJ 221 5S0F At
1. |[Rizvi, MRe Asthesafagnd | nterviitatsa Nh6r &AwtHiof | WNewi bgl hi 2
5 Lesi kar “Brack ikl aBtulsd yn,es SkCad mmuriioc atEimpro:wer i’Mf@ttah ete Gk taBvd i0 &
" [2005.
3. Mc Gr at h, E‘BaHs.i canMlanSagelr;iP&dll $Slkialrins ngoPVvAILIl Lt d, New Del h

wSTSNBYOS

221 a




{ NJ 221 5S0FAft A&
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Links(Only Verified linksshould be pasted here)

1) Memrise- https://www.memrise.com

2) Open Languagehttps://opeAanguage.en.uptodown.com

3) Duolingo- https://englishtest.duolingo.com/applicants

4) Rosetta Stonehttps://www.rosettastone.com/product/mokalgps/
5) FluentU- https://www.rosettastone.com/product/motaleps/



https://www.memrise.com/
https://open-language.en.uptodown.com/android
https://englishtest.duolingo.com/applicants
https://www.rosettastone.com/product/mobile-apps/
https://www.rosettastone.com/product/mobile-apps/
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Course ObjectiveTo orient students for understanding the stmeetind real time working of the industry and thereby making them industry
to address global challenges and ethical leadership.

CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)
CO1 |Attain knowledge of various sectors, current affairs and jargons of the markets (K2)
CO2 |Orient themselves and analyze various industries in the market (K4)
CO3 |Develop insights into different companies under the industries (K4)
CO4 |Understad vivid job profiles in different sectors for better employability (K4)
CO5 |Analyze markets at global level (K4)
Syllabus
. Lecture Practical/
Unit | Module - - - CO
Topic covered Pedagogy Required Assignment/ -
No Name (L+P) LabNos Mapping




Business Introduction to various sectors, national arjindividual news 8 hour Case Study Co1
News and |international current trends discussion
Current
Trends
Industry Overview of the industry, market Group activity: Power 8 hours Case Study CO2
orientation |segmentation, market size and growth, mgpoint Presentations

forces, regulaons and policy, major players

SWOT analysis, Value chain, competitive

landscape, entry barriers.
Company |Marketing mix of the company, economic {Group activity: Power | 8 Hours Case Study COo3
Orientation |[financial analysis, SWO@nalysis, strategie{point Presentations

and future orientations
Industry Job descriptions in HR, Marketing, Financ(Discussion 8 hours Case Study CO4
specific Job |Operations , Supply chain and logistics ba
descriptions |on the industrie
Global Introduction to MNCs, Global markets, Discussion, Group 8 hours Case Study CO5
Orientation |Understanding Geographies, economies, |activity: Poster

demographies,top companies, and most |presentation

popular goods

Total 40
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CourseOutcomes(CO)
Course outcome: After completon of this course students will be able to: Bloom’s
Knowledge Level
(KL)
Co1 Discussheconcept oMS Excel K2
C02 Discusgheconcepffiltering & sorting K2
COo3 Apply MS ExcelFormula K83,
CO4 Create& Apply MS ExcelChart K5, K3
CO5 DiscusgheconceptSolver,goalseekandwhatif functions. K2
List of Practical’sS
CO
Sr No Program Title )
Mapping




1 Createa Worksheeto implemenfollowing Data Entry andrormatting. Cco1
2 Createa Worksheeto implementfollowing Excel Tables. CO1
3 Createa Worksheeto implementollowing WorksheetMianagement. Co1
4 Createa Worksheeto implementfollowing Autofill, CustomLists, andFlashFill. Co1
5 Createa Worksheeto implementfollowing GettingDatafrom External Sources. Co1
6 Createa Worksheetto implementfollowing groupingof worksheet. Co1
7 Createa Worksheeto implementfollowing freezepanes. Co1
8 Createa Worksheeto implementfollowing protectsheet& protectworksheet. Co1
9 Createa Worksheeto implementfollowing data Aalysis. CO2
10 Createa Worksheeto implementollowing ConditionalFormatting. CO2
11 Createa Worksheeto implementfollowing Logical formulas. COos3
12 Createa Worksheeto implemenfollowing Statisticalformulas. COos3
13 Createa Worksheeto implementfollowing Date&time formulas. COos3
14 Createa Worksheeto implementollowing Lookupformulas. COos3
15 Createa Worksheeto implemenfollowing Hlookupformulas. COos3
16 Createa Worksheeto implemenfollowing Textformulas. COos3
17 Createa Worksheeto implementfollowing Lookupformulasusingif Function. COos3
18 Createa Worksheeto implementfollowing LookupformulasusingSumFunction. COos3
19 Createa Worksheeto implemenfollowing Math formulas. COo3
20 Createa Worksheeto implementfollowing LookupformulasusingRow & Columnfunction. COo3
21 Createa Worksheeto implementollowing DataValidationfunction. COos3
22 Createa Worksheeto implemenfollowing DataValidationusingList function. COos3




23 Createa Workdeetto implementfollowing DataValidationusingConditionalformatting. CO3
24 Createa Worksheeto implemenftollowing SortingandFiltering. COo3
25 Createa Worksheeto implementfollowing conditionalFormatting. COos3
26 Createa Worksheeto implementfollowing CreatingCharts. CO4
27 Createa Worksheeto implemenfollowing Different Typesof Charts. CO4
28 Createa Worksheeto implementfollowing FormattingChart. CO4
29 Createa Worksheeto implementfollowing Changinghe ChartType CO4
30 Createa Worksheeto implementfollowing ShowingandHiding. CO4
31 Createa Worksheeto implementollowing Working with Pivot Tables. CO4
32 Createa Worksheeto implementfollowing Working with Pivot Charts. CO4
33 Createa Worksheeto implementfollowing SolverFunction. CO5
34 Createa Worksheeto implementfollowing ForecasFunction. CO5
35 Createa Worksheeto implementfollowing Scenarios. CO5
36 Createa Worksheeto implementfollowing Goal Seek. CO5
37 Createa Wolksheeto implemenfollowing WhatIf Analysis toolsusingdatatables. CO5
38 Createa Worksheeto implementfollowing ShowingandHiding the DataTable. CO5
39 Createa Worksheeto implementfollowing hyperlinkin Excel. CO5
40 Createa Worksheeto use& howto useiconssetsin conditionalFormatting. CO5
Required Software and Tools
1. MS-EXCEL

¢SEG022]

Qx




Sr No Book Details
1. Excel2010Power Programmingith VBA by JohnWalkenbachWiley
2 Excelfor Beginners by L Humphre/, M L Humphrey
Reference Books
Sr No Book Details
1 WinstonMicrosoft Office ExcelDataAnalysisandBusinessviodeling, First Edition PrenticeHall India,2007
2

David Whigham BusinesdDataAnalysisUsing Excel,Oxford University Presdirst Indian Edition.

Links (Only Verified links should be pasted here)

1. https:/ivww.w3schools.com/googlesheets/index.php
2. https:/ivww.javatmint.com/excetutorial

3. https:/ivww.tutorialspoint.com/excel/index.htm

4

5

. https:/inww.youtube.com/watch?v=27dxBp0EqgCc
.httwww./ Yyoutube. com/ watch?v=UWVvRG5BkuN



http://www.w3schools.com/googlesheets/index.php
http://www.javatpoint.com/excel-tutorial
http://www.tutorialspoint.com/excel/index.htm
http://www.youtube.com/watch?v=27dxBp0EgCc
http://www.youtube.com/watch?v=UWvRG5BkuN
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formul ate and solve business probl ems.

CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)
CO1 [Understandhe basicconceptof Busines@nalytics. (K2)
CO2 |Applying technique®f datacleaningfor analysisandvisualization. (K3)
CO3 |Analyzingdatausingvariousdescriptiveanalyticsmethods. (K4)
CO4 |Apply advancediata analyticenethoddor businesslecisioamaking. (K3)
CO5 |Analyzingtime seriesdatafor forecasting. (K4)
Syllabus
Lecture Practical/
Unit No I\/Il\loeijmulae Topic covered Pedagogy Required Assignment/ M aCOin
(L+P) LabNos pping




Business Aalytics- Terminologies,

Classroom

ABC Enterprises wants tq

Unit 1: Business Process, Importance, Relationship withdiscussion,videos, expandts businessnto
Introduction |[Analytics:  |Organizational DecisioMaking, CasestudyMS 3 Hours newproductcategoy. But
to Business |[Overview  |Applicationsof Busines#\nalytics Excel it is notcertainwhich
Analytics Classroontdiscussior] productline to startand
Types of Desciptive, Predictive,andPrescriptive videos, Case whichinitial regional
Business  |Modeling study, MSExcel 3Hours [marketsto caterSuggesas| — CO1
Analytics abusmessmalytlcsho_w
Business |Introduction to various tools such as R|Classroondiscussior would you deploybusiness
analytics tool{Python,SPSSetc.andtheir salient videos, Cae 3Hours @nalyticsconceptdor
features. study achievingthe objective.
Classroom A datasetis givenwhich CO2
Preparinglata/Getting data into Excel, editing datigta | discussionyideos, contains:
cleaningin Excel, functionsconditional | Case 3Hours | 1. Manyduplicateentries,
Unit 2: formatting,pivot tables study, MSExcel 2. Requiresremoval of
Data trailingspaces
Preparatio 3. Proper column
nand and row
Visualization alignments needed
4. Needsto highlight
cells whichcomeunder
Data Chartstypesand usesin Excel, Data |Classroom selected criteria
Vls_,uallzatlon dashboardg;leat maps discussionyideos, 4Hours |5 Needto developan
using MS Casstudy, MS interactiveable.
Excel Excel Analyze the data artake
necessargctions.
Conceptof measuresf location—mean, | Classroom
Descriptive |[medianmode.Measuref variability— | discussionyideos,
statistics RangeVariance Standardeviation,and | Case 4 Hours
Unit-3 Coefficientof variation, study, MSExcel Assignment on descriptiv
Descriptive Classroom statistics. CO3
Analytics  |Desciptive |Ascertainingnmeanmedianmode, discussionyideos,
analytics variance standardleviation,correlation | Casestudy, MS 4 Hours
usingExcel |coefficient,etc.usingExcel. Excel




Linear Classroom
regression, (Simple linear regression model, least | discussionyideos, Assignment on linear ang
Unit 4: multiple squaresnethod assessinthefit of the Casestudy, MS 4 Hours |multipleregression.
Predictive |[regression |simplelinearregression model Excel
and Classroom CO4
prescriptive Dataminingtechniquestheconcepof discussionyideos,
analytics Datamining [supervisec&ndunsupervisetearning Case 4 Hours
study, MSExcel
Classroom
Unit 5: Conceptof  |Basic conepts of trends, seasonalapd | discussionyideos, Assignmenbntime series
Time series [timeseries |cyclicity, identifyingtrends,seasonality | Case 4 Hours [forecasting CO5
Forecasting |forecasting |andcyclicity usinggraphs. study, MSExcel
Classroom
Forecasting |Concept of automegressin and aute discussionyideos,
models correlations, concept of AR, MA and | Case 4 Hours
ARIMA models. study, MSExcel
Total 40
¢SEGo0221 4
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{ dzo 2 S O Marketing¥MSn¥Ygement [TeTt commm |
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t NBES ) dzA & A20SSO@2YE u fiedzd0 Behavi our and Advertising Management, S
Mar keting Analytics, Marketing of Services, Digital and Soci i
2d2NABS hoRrSObao@P8ctive of thdsentouwsehia tomprelvemnei wd unde
management and its key concepts.
CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: f 22)
Knowledge
Leve(KL)
C O 1|Understand basimarketing concepts and terminologies. (K2)
C O 2|Analyzing consumer behavior in order to offer suitable products. (K4)
CO3 |Developing effective marketing strategies and plans. (K6)
CO4 |Analyzing the marketing mix strategis taking informed marketig decisions. (K4)
COS5 |Understanding current trends in the field of marketing (K2)

Syllabus




_ Module _ Lecture Practical/ cO
Unit No Name Topic covered Pedagogy | Required Assignment/ Mapbin
(L+P) LabNos pping
Unit 1 | notdruct|l ntroducti on, obj ePPT,Videos, Case Casebased Assignmen
Introduction jof Marketing | mpor t ance of mar k/Study,Discussions
to Core Concepts of MActviy
Marketing Mar keti ng, Mar ket
Management| 8 Hrs CO1
Marketing Introduction, Environmental Scanning,
Environrment Anal yzi ng t he Or ga
Environment, Compa
Environment, Marketing Planning and
Implementation
Unit 2 Consumer [ntroduction, Char gPPT, Videos, Case Application Based
Understandi (Buying affecting Cons ume r|Study, Discussions Assignments
ng Behavior Buying Deci si on B eActvity
Consumer Buying Decision Pr
Behavior
Buyer Buyer Behavior Mod 8 Hrs. CcoO?2
Behavior Behavior: I ntroduc
Model Business Market s,
Consumer and Busin
Buying Roles in 1In
Unit 3 Ma r k et |Introduction, Concept of Market PPT, Videos, Case Creating a markatlan
Segmentatio Se g me n t [Segmentation, Requisites of Effective |Study, Discussions for the given product
n, Targeting Market Segmentation, The Process of |Activity with special focus on
and Market Segmentation, Bases for segmentation.
Positioning Segmenting Consumer Markets
TargetiTar geMeianngt ng, Tar gé€ 8 Hrs. CO3
positiaggtrategi es, Meaerakatr
Positioning Strate
Di f fer eMetainaitnigon St
Unit 4 Productintroducti on, P r o d|PPT, Videos, Case Identify the techniques
Marketing ManagernProduct Devel op me nStudy, Discussions sales promotion




Mix Process, Di f f us i o n]Activity strategies any two
Strategies Life Cycle (PLC) companies of the
— : selected industry.
Pricing Il ntroduction, Fact
Management Deci si ons, Pricing
Strategies
Distribution | nt cobdan, Channel 8 Hrs. co4
Management St r at egi es, I ntrod
Management , Ret ai-|
Meani ng, Types,
Multi-Channel Marketing
Promotil ntroducti on, I nt e
ManagenCommuni cations (1 M
Adver Budgeaetg
Unit 5 Recent Recent TrendRuil al MPPT,Videos, Case Application Based
i n Mar kMar ket i ng, Di gi t a l|Study, Discussions Assignments
Recent Activity
Trends in : 8 Hirs. CO5
Marketing Cust omelCust omer Rel ations
Rel ati omMar keting I nformati |/
Managem
Total 40
¢tSEGO0221 4
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2dz2NBES hTh@SO®j@Stive of this course isstofmidkemast Cdaemnph bu md
training and devied ofpumeannt Re soogu kthordheeise v a h dhpattk eHd Mnphaacst oth  c o mp a ny

identity and I dentify common HCM practices and issues that 1|
CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)

CO1 [Understand the concept and evolution of Human Capital Management. (K2)
CO2 |Analyzeand forecast the need for Human Resource Planning. (K4)
CO3 |Design welistructured recruitment and selection process to ensure valuable talent acquisition (K6)
CO4 |Design training and development programs for enhancing performance of employees to achieve organization objec (K3)
CO5 |Develop the compensation structure of employees and being aware of recent facets of HCM. (K6)

Syllabus




_ _ Lecture Practical/ cO
Unit No |[Module Name Topic overed Pedagogy | Required | Assignment/ Mapbin
(L+P) LabNos pping
Unit 1: Concept of Human Capital, intellectual Case Studies
Introduction of |capital, social capital, practical implications 4 Hours
Concept of |Human Capital |of inteII_e_duaI capital theory, Employee Val|~|5ssroom
Human Proposition discussion Co1
Capital i
Mal:la ement Essentials of [Transition of HRM to HCM, Difference, \S/![ﬂzos’ Case
g Human Capital |Scope and Functional Areas of HRM Case y 4 Hours
Management |study.
Concept of Wor kf or ( CaseStudies
Pl anning, Linking (
: Workforce
Unit 2: _ Human Resource
Planning Classroom 4 Hours
'Workforce Planning, Matching Labor Demand and  (discussion, CO2
Planning and Supply videos, Case
Job Design Job AnalysisConcept, Process, Methods ofstudy
. Job analysis, Job Description & Job
Job Analysis Specification, Job Design Job Enrichment 4 Hours
,Job evaluation
Meaning, Process & SourceSRecruitment, dcifgf;g% r: Case Studies
: Recruiting Goals, Latest trends in ) ’
Unit 3: Recruitment oo cruitmentOnline Recruiting, ,Role of Al jVideos 4 Hours
. Recruiting Car, CO3
. Recruitment
Recruitment Case study
and Selection Selection, The Selection Process, SelectigClassroom
Selection tests ad Interview, Assessment Centers, |discussion, 4 Hours
Selection from a Global Perspective, videos, Role play
employee orboarding and placement Case study
Unit 4: Determining Trainin Case 8udies
Employee Traini Classroom
Developin . raining Methods, Employee Developmen . .
Exmnlo I;esg 'I[;ralnllng and |\Fmployee Development Methods, Addressd.'gcuss'on’ 4 Hours co4
ploy eveloprent gl Gaps, Evaluating Training and videos, case stu
and Development Effectiveness, CreSsiltural




Managing Training
Performance
Concept of Performance Management,
Performance Potential Appraisal, Performance dclftcsusg%r:
Manacement management system, The Appraisal ProceVideos Ca::}e 4 Hours
9 Appraisal Methods, Appraisal Errors Creatbase d’
Effective Performance Management Syste
Unit 5: . |Compensation Administratiet€oncept of Case Studies
Com_pensa‘qon Wages and Salary, Reward Management,|Classroom
. |Administration e : : .
Compensatio and Overview ol Designing compensation struce, Legal discussion, 4 Hours
n Industrial | o compliances in Compensation, Overview (videos, case stu(
Relations IR and Collective bargaining. coO5
ilznd . HR Scorecard, Gamification of HR, Digital E))((gririlseentlal
MErgmg ' Emerging FacetWorkplace, Employee experience, Emyge discussion 4 Hours
Facets of of HCM wellbeing, Emerging trends and Challenge ’
HCM HCM Classroom
' Discussion
Total 40
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https://www.ebooks.com/en-us/book/295005/human-capital-management/angela-baron/
https://corporatefinanceinstitute.com/course/human-capital-management/
https://www.researchgate.net/profile/Stephen-Wood-8/publication/229657494_Human_Resource_Management_and_Performance/links/5dc3e320a6fdcc2d2ff7ec3b/Human-Resource-Management-and-Performance.pdf
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BAensaiTdy t BiiksaihigS ® P v 6 b dp ve [dendagney 8 1

2ZNIE S h 6 215hQ@o @6bject aims at developing analytical skills til
devel oping abilities in interpreting company information and
CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: f 22)
Knowledge
Leve(KL)
CO1 [Understand the basic theory, concepts, and practice of Corporate Finance. (K2)
CO2 [Enable students to analyze the Finah8iources & their cost of capital. (K4)
CO3 |Evaluate financial forecasts to estimate lbegn financing needs and projects. (K5)
CO4 |Analyze the concept of dividends and its theories. (K4)
CO5 |Evaluating Mergers and Acquisitions proposals and amagygconomic value. (K5)
Syllabus
_ _ Lecture Practical/ cO
Unit No | Module Name Topic covered Pedagogy Required Assignment/ Mapbin
(L+P) LabNos pping




Projects Appraisal

Capital Budgeting techniques,
Corporate Cases

Case Stdy, PPTs an
Video

6 Hours

Decisions

Basics of CorporatFi nance & its sc
Finance Finance, Fii omras,c i |Basics Discussion
. Functions of FEi njthroughPPTs, Vide( 2 Hours
Unit-1 Case Stud
Modern Age udy col
Corporate : :
Finance  |Time Value of  |Present Value, Future Value of Cas&?&cggzgg?uséyns 2 Hours Excel Basetl:l Ass%ignme
' on Time Value of Mone
Money Flows, Cases on TVM video and PPTs
Conflicts Between Shareholder Vall
L . Current corporate
Maximization and Society, The Cases Discussion o
Agency Problems |Agency Problem and Corporate Agency Problers 2 Hours
Governance, Valuation ratios & gency ! ’
PPTs, Video
Leverage
Concept of opp ]? " lHandson Experienct
Cost of Capital [PebPenture, Pref eyineycel PPTs, 5 Hours
capital, Composi|caseStudy, Video
Unit- 2 - : : . CcO2
Di scu ss1 o Practical Questionn
Financing Concept, Determinants, ApproachefP I a cQu et i Optimum Capital
Decision Capital Structure: Net Income (Nl), on t he Ca structure of Companies
Capital Structure |Net Operating Income (NOI), Structur e| 5Hours
Traditional and M.M. hypothesis :
. . companies
without taxes and with taxes P
case Stud
Free Cash -TFdromws,
Financi al Pl anni _ _
Unit-3 Forecasting Cash || nc o me sh cart eecneesntt {Discussion, Handsn| | Assignment on Practica
Flows Bal ance shemeat C arEXperience on Exce OUrS |Cases on Forecasting ¢~ CO3
Investment ot . ) Financial Statements o
Decision Statement Capital Budgeting




Di i dFactors affectin
Unit-4 VP aendiEsrms of , TDyi pvei sd eonfPPTs Case Study, 3 Hours |Assignment on Dividen
Dividend Dividend Polici ePPTsandVideo Announcement Dates CO4
D“", en and effect on MV of
ccision Dividend Models |Valter and Gordon Model, Miller |PPTsCase Study, | ,,, . [shares
Modigliani (MM) Hypothesis. PPTs and Video
Business Allianc
Mergers and Mergers and AcquPPTs CaseStudya o, 0
. Acquisitions Demerger s PPTs
Unit-5 Group Project on EVA CO5
Business . Synergy Val uat [Handson Experience Analysis
Alliances | Valuation of Anal ysis, Econ o monExceland 4 Hours
Mergers Corporate Cases on
EVA
Total 40
¢SEG06221 a
{ NJ 221 5801 Af &
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2dz2NBES hTo260ObedStand the fundamental concepts of operations
various probérasi dmasemabmygeps .

CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)
CO1 [Understanding the concepts of operations management and productivity. (K2)
CO2 |Apply the concepts of opations management in service as well as manufacturing firms. (K3)
CO3 |Apply material and inventory management concepts in a manufacturing organization. (K3)
CO4 |Understand and analyze challenges in managing the supply chain. (K4)
CO5 |Apply the totalquality management concept to produce good quality products and services at competitive prices. (K3)
Syllabus
- Module - Lecture Practical/ CO
UnitNo Name Topic covered Pedagogy Required Assignment/ Mapping




(L+P) LabNos
|l ntroduction, meanDi scussi
Introductiontop r oducti on and opeCadased Ouline the causebehing
Operations Di fference betweenVideo 4  H o uthe operational failure ¢
Management oper ati ons managembDi scussi Paytm.
Storytel
Unit 1: Productivity, factors affecting productivity ; - As Tesla has decided - cog
. - I scussi establish their showroo
Production - and productivity measurement. Work : : :
Productivity Vi d@axs e in Delhi and Hyderabad
Concepts Measurement study— Method study and work Di scussi 4 Hours highlight the important
rr}gﬁfrgegsﬁnt Plant location and types o factors that Tesla shou
P yout. take into account.
) o o Di scussi
Services scenario in India, dfience
: ; Cadased
Services between product and service, characteri Vi deo Analyze the role of the
Scenario in  |of services, classification of services, Di . 4 Hours |services industry in the
India product and service design, factors affec Pscussi Indian economy.
Unit 2: service design, Storytel
. MS Excel CO2
Operations : — : . -
Concepts service designing process, service Di scussi|
blueprinting, service capacity planning. Ca e s ed Apply and analyze the
Service Dimensions of quality in services, Vi deo 4 Hours SERVQUAL model in
Designing understanding service quality gap, Di scussi the healthcare industry
measuring service quality using Storytel in India.
SERVQUAL model. Cas Studies MS Excel
Unit 3: ¢ broducti larni fDiscussi
Material : Types of production planng, process of ic 3 gy s e d Analyze the production
Production production planning and control (PP€) . :
and : : \ . Vi deads ed planning and control
. ¢ Planning and |routing, scheduling and loading. Master Di scussi 4 Hours techriaues of automobil CO3
nventory control production schedule, aggregate producti qUES © .
managemen Excel companies in India.

t

planning.




Types of inventories, inventory control PBCussi 0
Inventory techniquesOQ, ABC, VEDandHML [Ca hea s e d
Control (Simple numerical problems on Inventory\Vi dleas e d 4 Hours
Techniques |control techniques). Jusitime (JIT)and Di scus s i
KANBAN. Case Studies
Overview of supply chain managem
conceptual model of SCM, supply chyi s cus si
Supply Chain [drivers, measuring supply chC ada@s e d 4 Hou
Drivers performance, core and reverse supplyrmv. +Bi
Unit 4: global supply chain, inbound and outbo, : bscd Discuss the supply cha
Supply logistics : challenges faced by
Chain Bullwhip effect in SCM, push and pull Amazon and Flipkart in co4
Manageme |Role of systems, lean manufacturing, agile Discuss.i India
nt Information  |manufacturing, role of IT in SCM. DemarC adas e d '
Technology in |forecasting in supply chai Simple . 4 Hours
Supply Chain |moving average method, weighted movif ¥ /de0-based
Management |average method, linear regression and |P'SCUSSION
exponential smoothing method.
Introduction to S:S P ; ﬁ pts EL a IT IQ,I[Vly tD(:"
Unit 5: -II\-/IcggLSeurﬁlclatr):t KAIZEN, quality circles, 7QC tools and itFIeIOI Project 4 Hours
7 new managemendols,
Total Di scussi ( ,
Quality _ o Cadased Casebased assignment
Manageme |nternational |ISO 90062000 clauses, Six Sigma, Total, . (o s e d CO5
nt Standard Productive Maintenance (TPM), 5S. Cas|_, . . 4 Hours
Organization |Studies Dirscussl g
Storytel]l
Total 40
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https://mitraweb.in/blogs/the-causes-and-solutions-for-low-agricultural-productivity-in-india/
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https://www.siemens.com/global/en/products/services/digital-enterprise-services/analytics-artificial-intelligence-services/trusted-%20%20%20traceability.html?gclid=CjwKCAjw-vmkBhBMEiwAlrMeF0AyWdTqKx9YkHF0viDxrg9Ok6c59255loZ_-%20MjNrY10gK_xFbp1ZhoCUwcQAvD_BwE&acz=1
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2dNBE Do &haSobjective of this course | snethoidot nggudidssmes A;
selecting a research problem and discuss the techddi aues®D a&md bt
prepare report writing and framing Research proposal s.

CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)

CO1 [Understand the concept & fundamentalsesfearch. (K2)
CO2 |Apply the appropriate research designs for the identified problem. (K3)
CO3 |Apply scaling & measurement techniques for collected data (K3)
CO4 |Analyze different types of Sampling Techniques. (K4)
CO5 |Evaluate data analysis tools toypothesis testing using parametric and-parametric tests (K5)

Syllabus




Lecture

Practical/

Unit No l\/ll\loaflng]lee Topic covered Pedagogy Required Assignment/ M co
(L+P) LabNos apping
Unit 1: |Research, |Research= Definition, Meaning, Importanc{interactive classroon Theoretical Assignmen
Introducti|Scientific  [types and Qualities of Research; Researclsessions, discussian
on to Method & |applications in functional areas of Busines|assignments 4 Hours
Research |[Fundional |[Emerging trends in Business research.
area of Scientific Method.
Business COo1
Process of |Steps in Research Process Concept of |classroom sessions,
Research |[Scientific Enquiry— Formulation of Resear(discussions,
Problem- Management Questioaresearch |assignments. 4 Hours
Question- Investigation Question Researc
Proposal- Elements of a Research Propos
drafting a Research Proposal, evaluating &
research proposal
Unit2: |Concept of |[Research design: Concept, Features of a Assignment,
Research |[Research |[reseath design, Use of a good research 2Hours under st andi
Design Design design resear ch de
Types of  |Exploratory Research Design: Concept, Ca s e
Research (Types: Qualitative techniquesProjective . . CO2
Design Techniques, Depth Interviewxgerience ~ |C12Ssroom Discussig
Survey, Focus Groups, Observation.
Descriptive Research Designs: Concept, t 6 Hours
and uses. Concept of Cressctional and
Longitudinal Research Experimental Desig
Concept of Cause, Causal relationships,
Concept of Independent & Dependent
variabkes
Unit 3: |Concept & |[Scaling & measurement techniques: Conc|Classroom discussiol 2Hours Pr esent at i d COos3
) Need of of Measurement: Need of Measurement; sess on for
Scaling & |\1easuremerConcept of Scale devel opment
Measure |5egioning  |Designing Questionnaire, Problems in |Classroom discussio|] 2Hours Quest i onna i
ment Questionnaijmeasurement in management research devel opment
e Validity and Reliability.




Levels of |[Levels of meas@ment— Nominal, Ordinal, |Classroom discussio| 2 Hours
measuremerinterval, Ratio. Attitude Scaling Technique
Scale Development of Scale Rating Scales viz. |Classroom discussio
DevelopmenLikert Scales, Semantic Differential Scales 2 Hours
Constant Sum Scales, Graphic Rating Scg
— Ranking Scales Paired comparison &
Forced Ranking Concept and Application
Unit4: |Basics of [Sampling: Concepts of Statistical PopulatiiClassroom Discussig 4 Hours |Assignment
Sampling |(Sampling |Sample, Sampling Frame, Sampling Error
Sample Size, NoRespons. Characteristics
of a good sample. Size
Sampling |Probability SamplingSimple Random Classroom Discussiqg CO4
Techniques |Sample, Systematic Sample, Stratified |Case
Random Sample & Mukistage sampling. 4 Hours
Non-Probability Sampling, Detenming size
of the sample, Practical considerations in
sampling and sample size
Unit5: |Data Data PreparationUnivariate analysis Classroom Numerica Numeri cal A
Data Analysis (frequency tables, bar charts, pie charts, |practice 4Hours Sampl e r epd
Analysis percentages) Bivariate analysi3ross preparati orn CO5
and tabulations and CHbquare test. presentati d
Report  |Report Interpretation of Data, Paper & Report Writing|Classroom Discussion
Writing  [Writing Research &er writing, Publication ethics and 4 Hours
guidelines.
Total 40
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Links(Only Verified links should be pasted here)

l1)https:// www. youtube. com/ watch?v=tYqunL58_ 3Y
2)https:// www. youtube. com/ watch?v=Fn_| yDK2JAS8
3)https:// www. gbaphpedes kit oA =dQBBwVcK
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CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledgeg
Leve(KL)
CO1 Understand the basics MS Excelenvironment (K2)
CO2 [Create formulas and functions as per organizational requirements (K6)
CO3 |Analyze Data using sorting, filtration & conditional formatting (K4)
CO4 |Create visually informative charts MS Excel (K6)
CO5 |Evaluate the situation using Solver, goal seek and what if functions (K5)
Syllabus
Lecture Practical/
Unit No I\/Il\loaijmulae Topic covered Pedagogy | Required Assignment/ MaCOin
(L+P) LabNo.s pping




Data entry anc

Entering data in MS Excel, Data Editing a
Formatting: Working with Cells and Rang

Class

Unit 1: editinlgin MS in MS Excel, getting data from external discussion/case | 3 Hours
Introduction [EXCe sources studies/MS Exce Assignment based on col
t(l)l Slzread Managing Worksheets: naming workshee . . data entry and editing
shee Automatic dadlgrouping of worksheets, Introduction to M 7. :
entry functiongExcel Tables, Autdill, Custom Lists, and d|SCL_JSS|on/case 3 Hours
: studies/MS Excel
Flash Fill
General MS Excel Formula Basics, Logical Formu|Class
Unit 2 Formulas in |in MS Excel, Math Formulas in MS Excel,discussion/case 3 Hours
Spread sheet |€XCel Lookup and Reference formulas in MS Ejstudies/MS Excel Assignment based on | CcO?2
Formulas |SPecific Stats ermulas in MS Excel, Text FormulaClass Excel formulas
formulasin  |in MS Excel, Date and Time Formulas in |discussion/case 3 Hours
MS Excel Excel studies/MS Excel
Named Ranges in MS Excel, Data Valida|Class
Data validatiofin MS Excel, Data Sorting and Fling in |discussion/case 3 Hours _
Unit 3 Data MS Excel studies/MS Excel Assignments based on
Analysis Class data sorting and COo3
Overview Condltlpnal Using Conditional Formatting in MS Exce|discussion/case 3 Hours conditional formatting
formatting :
studies/MS Excel
Creating Charts, Different types of charts Class
. Charts creatio|Formatting Chart Objects, Changing the | 7. :
Unit 4 in excel Chart Type, Showing and Hiding the Séig?::/llt\)/lnslcgfsel 3 Hours Assignments based on
Spread sheet Legend, Showing and Hiding the Data Ta creation of charts and CO4
Charts . . Class tables in MS Excel
Pivot tables InWorking with pivot tables and pivot chartgdiscussion/case 3 Hours
excel :
studies/MS Excel
Unit S Solver and Working with MS Excel Solver function, Class
Forecast . discussion/case 3 Hours :
Spread sheet . Forecast function : Assignments based on
function studies/MS Excel
advanced  \Wnat if _ _ Class MS Excel Solver and CO5
. . . IWhatlIf Analysis tools: Scenarios, Goal . : What if analysis tools
functions  |analysis using Seek and Data Tables discussion/case 3 Hours
MS Excel ' studies/MS Excel
Total 30
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Links(Only Verified links should be pasted here)

https:// www. youtube. com/ watch?v=80b8Hre_Snlil
httvpwww. youtube. com/ watch?v=hxAkt 7Pico0
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https://www.youtube.com/watch?v=8Ob8Hre_SnI
https://www.youtube.com/watch?v=hxAkt7Pico0
https://www.youtube.com/watch?v=4PWVFBiFVVU
https://www.officearticles.com/excel/index.htm
https://www.simplilearn.com/9-ways-to-improve-microsoft-excel-skills-article
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professional i mage, and achieving career success.
CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)
CO1 [Understand and apply the art of creating the first impression by controlled body language and impressive communi (K3)
CO2 |Understanding and applying essentials of personal grooming. (K3)
CO3 |Understandingnd application of basic office etiquettes. (K3)
CO4 |Understanding and application of basic professional communication etiquettes. (K3)
CO5 [Understanding the importance and methods of networking and preferred behaviour in official gathering. (K3)

Sylabus




_ _ Lecture Practical/ cO
Unit No | Module Name Topic covered Pedagogy Required Assignment/ Mapbin
(L+P) LabNos pping
Unit 1 Co1
Creating the first impression, Body
Personal Pr%rsr?]ri]r?l language, Voice Role play, disassion, 6 Hours |PTePrepared
grooming 9 ng videos, Activities (Introduction, Interview
essentials-€ssentiats|
I
Unit 2 Grooming: Men (Personal Hygiene,
Personal [Pérsonal Corporate dressing) ;
rooming [9rooming : . . Case Study on
’ ti |g_ essentialsll Discussion, videos, Rq 6 Hours |Importance of Persona CO2
essentals play, case study Groomin
I Grooming: Women (Personal Hygier 9
Corporate dressing)

Unit 3

; Business Rules of introduction, Office etiquett¢ .. : Case, Preparation of
Business ' g
Etiquette Etiquette- | Meetings, Business cards Discussion, PPT 6 Hours business cards cos
- |
Unit 4 E-mail etiquette

; Business , Discussion, Activity, Prepare professional
Business |~ :
Etiquette- Etiquette Il Cell phone etiquette Case Study, Role Play| 6 Hours emails, Case Study co4
I Netiquette (ecial media behaviour)
Unit 5

_ . : : Discussion, Activity an Identify means of
Business Eu_smess N_etworklng, Formal Dinner party Role Play, Experiential 6 Hours |networking for building CO5
Etiquette- |Etiquette 11 etiquette . . :

q Exercise social relations

Total

30
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Links(Only Verified links should be pasted here)

4)https://youtu.be/ EU2I E6zhbvVvQ
5)https:// youBSasbe/ 88PGRVB
6)https://youtu.be/ nYTKkI 9bO0OR_I
7)https://yout . be/ SQvV4SNeH
8)htt psyoutu. be/ MKbTZKvFdS84
9)https://youtu.be/ M6Sh6Hdsf 0l



https://youtu.be/EU2IE6zhbvQ
https://youtu.be/88PGRvB-Scs
https://youtu.be/nYTkI9b0R_I
https://youtu.be/SQvV4SNeH-U
https://youtu.be/MKbTZKvFd84
https://youtu.be/M6Sh6Hdsf0I
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associate with various information sources.
CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: f 22)
Knowledgeg
Leve(KL)
CO1 |Apply the fundamentals of the Tableau, use all the basic functionalitgualiae their data and connect to various data (K3)
sources.
CO2 Apply a wide range of tools formatting options to s (K3)
CO3 [Build a variety of basic charts to learn and deploy the ethics ddlization. (K6)
CO4 |Design new solutions to produce complex chart types and apply advanced formatting and data visualization best pi (K6)
CO5 Apply state of the art insights into a usdaldleag adcdasdgh (K3)
Syllabus
- Module - Lecture Practical/ CO
UnitNo | “Name Topic covered Pedagogy | pequired|  Assignment/ | Mapping




(L+P)

LabNo.s

Unit 1:

Tableau
Fundamenta
Is

Understanding
Data

Introduction to dataWhere to find data,
Foundations for buildig Data
Visualizations, Installing Tableau Softwar

Discussion,
Tableau Software
MS Excel

2 Hours

Getting startec
with Tableau

Getting started with dbleau Software, Using
Data file formats, Connecting your Data to
Tableau, Tableau products, Tableau Terming

Discussion,
Tableau Software
MS Excel

2 Hours

Give your understandin
of the shared dataset.

Creating Your
First
visualization

Dimension vs Measure, Discrete Versus
Continuous, Start B, Using the Show me
panel, Show Me, Connecting to Excel Files,
Connecting to Text Files, Connect to Microsg
SQL Server, Connecting to Microsoft Analysi
Services, Creating and Removing Hierarchies
Bins, Joining Tables, Data Blending, Creating
basic clarts (line, bar charts, Treemaps)

Discussion,
Tableau Software
MS Excel

4 Hours

Also, perform the
functions taught in this
unit.

Co1

Unit 2:
Tableau
Basic
Reports

Basics of
Reporting

Parameters, Grouping Example, Edit Gro
Set, Combined Setsreating a First Report
Data Labels, Create Folders, Sorting Datj
Add Totals, Sub Totals and Grand Totals
Report

Discussion,
Tableau Software
MS Excel

3 Hours

Analyse the dataset by
performing all the

Calculations

Tableau Aggregate features, creating cus
calculations and fields, applying new data
calculations to your visualization

Discussion,
Tableau Software
MS Excel

2 Hours

relevant functions on th
shared dataset using
Tableau software.

Formatting

Formatting Visualizations, FormatgnT ools
and Menus, Formatting specific parts of tl
view, Editing and Formatting Axes.

Discussion,
Tableau Software
MS Excel

3 Hours

CO2

Unit 3:
Tableau
Charts

Generating
charts

Area Chart, Bar Chart, Box Plot, Bubble
Chart, Bump Chart, Bullet Graph, Ciecl
Views, Dual Combination Chart, Dual Lin
Chart, Funnel Chart, Traditional Funnel
Charts, Gantt Chart, Grouped Bar or Sidg
Side Bars Chart, Heatmap, Highlight Tab
Histogram, Cumulative Histogram, Line
Chart, Lollipop Chart, Pareto Chart, Pie

Discussion,
Tableau Software
MS Excel

Chart,Scatter Plot, Stacked Bar Chart, Te

4 Hours

Make different charts fo
the various vaables of
the dataset.

CO3




Label, Tree Map, Word Cloud, Waterfall
Chart, Geographic map, Filled map, Cros
Combines axis, Motion chart, Reference
lines.

Formatting Tools and Menus, Formatting |Discussion,
specific parts of the view, Editing and Tableau Softwareg 3 Hours
Formatting Axes. MS Excel
Unit 4: Quick Filters, Filters on Dimensions,
Visualization Conditional Filters, Top and Bottom Filter
Tools Filters Filters on Measures, Context Filters, Slici
: Filters, Data Sourceilkers, Extract Filters
Introduction = : ' . '
Using the Detail panel, Using the Size

panels, customizing filters, Formatting yo
data with colors.

Formatting
Visualizations

Analyse the dataset by
perfoming all the
relevant functions on th CO4
Discussion, 3 Hours shared dataset using
Tableau Software Tableau software.

Creating your first dashboard and Story
Design for different displays, adding
Unit 5: interactivity to your Dashboard, Format
Tableau Dashboard Layout, create a Device Previ
Dashboards (Storytelling |of a Dashboard, Create Filters on Dashbc
. Distributing & Publishing Your
& Stories Visualization, Tableau file types, Publishit
to Tableau @line, Sharing your
visualization, Printing and exporting.

Discussion, Create a dashboard for
Tableau Software 4 Hours any business problem. CO5

Total 30
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l)Dashboard Design Tips: Creative WaBisng oviUkeo | mages | Tabl
2)Tabl eau KPI Dashboard DesigmBi nhgtordab for Business Step |
3)How to Install Tableau and Create FiBisntg Wiisduead i zati on | T
4)Building A Quarterly Sales Forecast DashboaBdnigsvndedabl e
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CourseOutcomes(CO)
Course outcomeAfter completion of this course students will be able to: 229
Knowledge
Leve(KL)
CO1 |Student will be able to develop and appbmprehension and narration skills (K3)
CO2 |Student will be able to demonstrate effective listening skills. (K3)
CO3 |Student will be able to develop effective business writing skills. (K3)
CO4 |Students will be able to understand and analyze busiloessnents. (K6)
CO5 |Students will be able to demonstrate and master interviewing skills. (K3)
Syllabus
Lecture Practical/
Unit No I\/Il\loa(ljmulg Topic covered Pedagogy | Required Assignment/ M aCOin
(L+P) LabNos pping




Compr eh
and Nar

Shorrti
Edi

esst o
tori al

Vocabul ary devel op

Extempore/ Story
telling/ TED
talks/experimental
learning

8 Hours

Class practice

COo1

Listeni

Concept of hearing and listening, Active
listening, Passive listening

Listening TED talks
experimental
learnirg/ listening
songs/ audio video
lectures/ speeches/
debates / discussior|

8 Hours

English Communication
Lab practice

COo2

Effecti
wr i ting

Writing practice, Precise writing, paraphrasir

Story writing/
Creative writing

8 Hours

Class pactice

CO3

Busi nes
Reading

Business reading, skimming skills, effective
reading

Newspaper reading
report reading/
advertisement/
notices/ official
documents/
instructional manual

8 Hours

Class practice

CO4

Master.i
Il nter vi

Interview , GDs, SWOT

Listening /
experimental
learning/ Roleplay/
Mock Interview ,
Mock GDs/ videos

8 Hours

Class practice

CO5

Total

40




